
 

 

 

 
 

Business Plan Competition 

Guidelines 

 Students are requested to prepare the PowerPoint Presentation of their start-up idea. 

 Students are requested to mail their PowerPoint Presentation on ecellrlac@gmail.com. 

 Each student will be asked to present his/her presentation in front of the panel of experts. Equipment for 

the presentation will be provided.  

 Each student will be given a time frame to present their PPT followed by Q&A session.  

 The presentation doesn’t have to be in particular format. It is important to first build enthusiasm for your 

idea and prove its feasibility in the market. Organize your presentation to highlight the key areas of your 

business plan. 

 If you don’t have any idea about the creation of pointers for PPT, a basic layout is provided below for 

reference. However, it’s not mandatory to stick to the layout. Innovation is always welcome. 

Confidentiality and Agreements 

 The organizers will maintain the confidentiality of the content, the idea and everything presented by the 

participants while the participants are supposed to maintain integrity. 

 It’s the sole responsibility of the participants for the ultimate protection of sensitive content. 

Default Presentation Layout  

The business plan can be presented in the following manner: 

1. Cover Page 

2. Index 

3. Executive Summary 

4. Opportunity 

5. Market Analysis Summary 

6. Execution 

7. Financial Plan 

 

1. COVER PAGE 

 Company Name 

 Company Logo 

 Team name: MEMBER 1_NAME | EMAILID, MEMBER 2_NAME | EMAILID 
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3. EXECUTIVE SUMMARY 

 It’s also the doorway to your plan—after looking over your executive summary, your target reader is either 

going to throw your business plan away or keep reading, so you’d better get it just right. Summarize the 

problem you are solving for customers, your solution, the target market, the founding team, and financial 

forecast highlights. Keep things as brief as possible and entice your audience to learn more about your 

company. 

4. OPPORTUNITY 

 This section just describes what you are selling and how your products and services fill a need for your 

customers or we can say describe the problem that you solve for your customers and the solution that you 

are selling. 

5. MARKET ANALYSIS SUMMARY 

 You need to know your target market—the types of customers you are looking for—and how it’s changing. 

 Use this section to discuss your customers’ needs, where your customers are, how to reach them and how 

to deliver your product to them. 

6. EXECUTION 

 Use this section to outline your marketing plan, your sales plan, and the other logistics involved in actually 

running your business. 

 You’ll want to cover the technology you plan on using, your business location and other facilities, special 

equipment you might need, and your roadmap for getting your business up and running. 

 How the business will succeed in the market? 

 How will you create a unique and valuable position, involving a different set of activities? 

 What is unique about the business? 

 How is the offering different from that of competitors? 

 What is the value for the customers? 

 Describe the value proposition for the customer? 

7. FINANCIAL PLAN (OPTIONAL) 

 Start-up expenses and capitalization: a description and explanation of what it will cost to launch the 

business and where you expect to get this money from. 

 12-month profit and loss projection and a three-year profit and loss projection. 

 A 12-month cash-flow projection and a three-year cash-flow projection. 

 A projected balance sheet at start-up and at the end of years one to three. 

 A break-even calculation. 


